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Music Festival  
Friday-Sunday, March 26-28, 2010

Fashioned after the mining camps of the 
mid-1800s, the Music Festival will feature a 
replicated mining town with various  
restaurants and saloons, handmade arts  
and crafts, carnival rides, live music and a 
host of other family-friendly activities.  

Nothing short of spectacular, the  
weekend will also include live performances  
by a variety of renowned recording artists.       

Highlights: 
• Approximately 30,000 attendees each day   

• Spirit of a mid 1800s mining camp

• Over 50 booths featuring food / 
   beverages, arts and crafts,  
   promotional / industry items 

• Carnival rides and family oriented activities

• Live concerts with headlining bands  
   on 3 stages 
   

Texas Gold Rush Adventure  
Saturday, March 27, 2010

Imagine over one million dollars of genuine gold 
coins, ingots and bullion buried in the Texas Hill 
Country just waiting to be discovered.   

The first step towards unearthing your potential 
fortune is a ticket to the first annual Texas Gold 
Rush Adventure, an unmatched event perfect 
for anyone who has ever wanted to experience 
the thrill of searching for hidden treasures.  

Highlights: 
• 5,000 pre-paid participants prospecting 
   for over $1 million dollars in gold and  
   assorted treasures

• Live online video streaming offering  
   spectators a real-time view of the excitement

Tentative Event Schedule
Wednesday March 24, 2010
12:00 p.m.   Campground opens to early camp  
	         pass holders

Thursday   March 25, 2010

9:00 a.m.    General campground opens 

7:30 p.m.    Concert for campground pass holders

Friday        March 26, 2010
1:00 p.m.    Music Festival opens

1:30 p.m.     Concerts all day on multiple stages
                   Midway rides / vendors open

7:00 p.m.   “Steak Under the Stars”  
	        VIP & Sponsors Dinner

8:30 p.m.   Concert Headliner begins

10:00 p.m.  Grand finale and fireworks show*

10:30 p.m.  Concert for campground pass holders

Saturday    March 27, 2010

7:00 a.m.    Texas Gold Rush Adventure check-in
8:00 a.m.     Prospector’s Breakfast

9:00 a.m.      TGR Kickoff Rally

10:00 a.m.  Gold Rush begins / Music Festival opens
                   Midway rides / vendors open

11:30 a.m.    Concerts all day on multiple stages

4:00 p.m.   Texas Gold Rush Adventure concludes 

8:30 p.m.    Concert Headliner begins

10:00 p.m.  Grand finale and fireworks show*

10:30 p.m.   Concert for campground pass holders

Sunday      March 28, 2010

12:00 p.m.  Concerts all day on multiple stages

8:30 p.m.   Concert Headliner begins

10:00 p.m. Grand finale and fireworks show*

Monday      March 29, 2010

12:00 p.m.  Campground closes

*Fireworks show tentative due to unforseen weather and/or county burn bans.
*schedule subject to change.
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Texas Gold Rush Adventure (TGR) and  
Music Festival sponsors will have the  
opportunity to attract the attention of 
thousands of people, as well as national 
industry representatives from numerous 
trade and consumer mediums. TGR  
targets active, adventurous individuals  
with disposable income for entertainment.  

TGR customizes sponsor packages to  
meet the marketing needs and budget  
of each company, and offers companies 
exclusive use of the TGR name and logo  
in company promotions and marketing 
plans. In addition, sponsors have the  
benefit of utilizing the professional services 
and support of a full-service marketing,  
advertising and public relations firm, PGC, to 
promote their individualized participation.   

Sponsorships begin at $3,500 with  
payment options available. 

Sponsorship Information

• Print ads 
 
• Web site banners 
 
• Radio promotions with sponsor tags 
 
• Credential packages  
   (registration, passes, tickets, VIP passes) 
  
• Sponsor product integration 
 
• VIP passes and exclusive VIP seating for 		
   concert, including green room access  
 
• First right of refusal for future sponsorships
 
• Interview opportunities with national  
   media outlets  

• First choice booth placement   

• Logo included in event program

Sponsorship benefits vary and may include:

Sponsorship Deadline: 
October 15, 2009

Note:  We will limit the amount of  
industry-related sponsorships available  
in order to ensure maximum publicity  
for all participating companies.  

Sponsors making monetary donations  
will receive a tax deductible receipt directly 
from the Lance Armstrong Foundation.

TGR will garner  
major network coverage  

on a national scale.  
Our media list consists  
of hundreds of outlets  
including broadcast,  

online, and print.
 

We estimate a  
publicity value of  

over $500,000 for 
this first ever event. 
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Sponsorship Opportunities

Title Sponsorship $100,000 
On-site display, banner and product integration, 
as well as inclusion in print, media, event 
materials, and radio campaign. Title sponsor 
receives first choice booth placement, inclusion 
in event promotions and announcements and 
first right of refusal for future sponsorship. 
  Package includes:  
  24 VIP passes for music festival 
  25 general admission tickets

Main Stage Sponsor $50,000 
On-site display, banner, and product  
integration, as well as inclusion in online,  
print and radio campaigns. 
  Package includes:  
  12 VIP passes for music festival 
  25 music festival tickets

Gold Rush Adventure Sponsor $40,000 
On-site display, banner, and product  
integration, as well as inclusion in online,  
print and radio campaigns. 
  Package includes:  
  10 VIP passes for music festival 
  20 music festival tickets

Second Stage Sponsor $35,000 
On-site display, banner, and inclusion  
in print and online promotions.
  Package includes:  
  8 VIP passes for music festival
  15 music festival tickets

Third Stage Sponsor $35,000 
On-site display, banner, and inclusion  
in print and online promotions.
  Package includes:  
  8 VIP passes for music festival
  15 music festival tickets

Campground Stage Sponsor $35,000 
On-site display, banner, and inclusion  
in print and online promotions.
  Package includes:  
  8 VIP passes for music festival
  15 music festival tickets

VIP Lounge $20,000 
The meeting place for all media, musicians, 
and other VIP guests. Sponsor benefits  
include invitation branding, banner, product 
sampling/demos and networking opportunities 
inside and outside the tent.
  Package includes:  
  6 VIP passes for music festival
  15 music festival tickets

Volunteer T-Shirt Sponsor $15,000 
Logo placement on t-shirts worn by  
hundreds of volunteers stationed  
throughout the event.
  Package includes:  
  4 VIP passes for music festival
  12 music festival tickets

Participant Backpack Sponsor $15,000 
Logo placement on product giveaway to all 
5,000 TGR participants. 
  Package includes:  
  4 VIP passes for music festival
  12 music festival tickets

Boomtown Campground Sponsor $15,000 
Thousands of guests will take advantage  
of affordable camping facilities on-site.  
Entrance logo placement, as well as  
campground marketing materials.
  Package includes:  
  4 VIP passes for music festival
  12 music festival tickets
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Sponsorship Opportunities

Charity Involvement

Prospector’s Breakfast Sponsor $10,000 
What better way to start the morning off 
than a hot breakfast fit for any outdoor  
adventure? Logo and product placement,  
as well as mention in marketing materials.    
  Package includes: 
  2 VIP passes for music festival 
  10 music festival tickets
  
Map Sponsor $10,000 
Logo placement on an indispensable,  
keepsake map, which will be given to  
all 5,000 TGR participants. 
  Package includes: 
  2 VIP passes for music festival 
  10 music festival tickets

Friends of Festival Sponsor $5,000 
Logo placement on special Friends of  
Festival event signage.
  Package includes:  
  8 music festival tickets

Misting Zone Sponsor $5,000 
Logo placement in misting cool-down zones.   
  Package includes:  
  8 music festival tickets

Vendor Village Sponsor $5,000
Logo placement on directional signage for  
the Vendor Village.
  Package includes:  
  8 music festival tickets

Kid’s Zone Sponsor $5,000 
Logo placement on special Kid’s Zone 
event signage.
  Package includes:  
  8 music festival tickets

Picnic Table Sponsor $3,500 
Logo placement on individual picnic tables in 
food court and campground areas.
  Package includes:  
  6 music festival tickets

At the Lance Armstrong Foundation (LAF), 
we unite people to fight cancer, believing 
that unity is strength, knowledge is power 
and attitude is everything. Together, we can 
conquer cancer. We can save hundreds of 
thousands of the 560,000 lives our country 
loses to cancer each year, and for those who 
have been affected by cancer, we can make 
their lives better. Our mission is to inspire  

and empower people affected by cancer. 
There can be – and should be – life after  
cancer for more people. For many people 
living with cancer, LIVESTRONG represents 
hope, courage and perseverance, inspired by 
our founder and chairman, Lance Armstrong.

www.livestrong.org 

Sponsors making monetary donations  
will receive a tax deductible receipt directly 
from the Lance Armstrong Foundation.
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Projected Event Demographics

Estimated demographics based on in-house market research
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GenderTarget Audience

2% African American

Native American

Other

1%
1%

40%
Hispanic/Latino

56%
Caucasian


